
1. Google Ads: Total monthly budgets from 01.06.2023 - 10.11.2023
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2. Meta Ads: Total monthly budgets from 01.06.2023 - 10.11.2023
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3. SWOT Analysis of Clearlight Saunas from our Market Entry Analysis
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4. Buyer Persona 1 Hilde
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5. Buyer Persona 2 Frank
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6. 3 segments of communication based on our Market Entry Analysis
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7. What communication might be appealing to Germans?
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8. Google Ads: Targeting in the Beauty & Wellness asset group

Picture 8



9. Google Ads: Details - Targeting in the Beauty & Wellness asset group
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10. Google Ads: Targeting in the Performance Max Quality asset group
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11. Google Ads: Details - Targeting in the Performance Max Quality
asset group
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12. Google Ads: Targeting in the Performance Max Addressing
Uncertainty asset group
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13. Google Ads: Details 1 - Targeting in the Performance Max
Addressing Uncertainty asset group
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14. Google Ads: Details 2 - Targeting in the Performance Max
Addressing Uncertainty asset group
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15. Google Ads: Audiences lists used in campaigns 1
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16. Google Ads: Audiences lists used in campaigns 2
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17. Google Ads: Created custom segments 1
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18. Google Ads: Created custom segments 2
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19. Google Ads: KW “infrarot” theme
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20. Google Ads: KW “rotlicht” theme
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21. Meta Ads: Overview of Meta Targetings used (1)
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21. Meta Ads: Overview of Meta Targetings used (2)
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22. Meta Ads: Health & Mobility Targeting (1)
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23. Meta Ads: Health & Mobility Targeting (2)
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