
Appendix 1A

Persona A Persona B

S & M S & M

4 products
Revenue: €415,80

1 product
Revenue: €103,95
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Appendix 1B

Persona A Persona B

S & M S & M

4 products
Revenue: €415,80

Returned products: 3 
Net margin: €36,34 

1 product
Revenue: €103,95

Returned products: 0 
Net margin: €48,34 
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Actually, persona 
B is more valuable 

to Omoda
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Combines current and historical session 
data and requests a prediction

Gets predictions and makes them 
available for marketing campaigns

Trains a model using historical 
data to return a prediction

Processes data and feeds it to the 
model to get a prediction

Sends predictions to activation channels 
by the conversion pixel

GTM
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Appendix 3

June 8
Day 1

June 30 
Day 22

June 12 
Day 4

Click Transaction Return

Previous situation: actual returns are 
allocated 22 days after the click

New situation: predicted 
returns are allocated 4 
days after the click

Google assigns the 
conversion on the day of 

the click


